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NON-ALCOHOLIC
CARBONATED BEVERAGES

Don Julio Non-Alcoholic Carbonated Beverage Brings Day of the Dead to Life in the Spirit of
Por Amor

Don Julio Non-Alcoholic Carbonated Beverage brings the spirit of remembrance and
connection to Mumbai’s Mukesh Mills through art, music and culture Inspired by the
symbolic cempasuchil flower (Marigold) that guides loved ones home,

Mumbai, October 2026: With Mexican heritage as its cultural north star, Don Julio Non-Alcoholic
Carbonated Beverage brought Dia de Muertos (Day of the Dead) to life in Mumbai for its 2026
edition, deepening its association with this cherished tradition. Guided by the brand’s ‘Por
Amor’ (For the Love Of) philosophy, the celebration connected Mexico and India through shared
expressions of love, remembrance and togetherness. The historic Mukesh Mills was reimagined
as an immersive Mexican-inspired world through evocative art installations, cultural
storytelling and music.

Rooted in the brand’s ‘Por Amor’ (For the Love Of) philosophy, the evening drew inspiration from
El Puente Eterno (The Eternal Bridge), celebrating the enduring bonds between the living and
the loved ones they carry in memory. Cempasuchil (marigold) flowers formed a symbolic
pathway to guide loved ones home, while contemporary interpretations of ofrendas (offerings
honouring departed loved ones) created spaces for remembrance. The celebration in Mumbai
also introduced monarch butterflies as messengers of love and remembrance, inviting guests
to reflect on the bonds that endure across generations. Together, these elements brought the
evening's themes of love, memory and togetherness to life.

Reimagining modern Mexican culture through contemporary creative expression, the
celebration featured internationally acclaimed DJ and producer Satori, whose fusion of global
sounds and electronic music brought an energetic pulse to the evening. Celebrities including
Ananya Panday, Orry, Radhika Madan and Fatima Sana Shaikh were also in attendance.

Mezcalita, the culinary partner, brought the flavours of Mexico to the table through a menu
rooted in traditional Mexican cuisine, featuring vibrant flavours, regional ingredients and
time-honoured preparations. Japonico and Quinta Cantina complemented the experience



with tequila-based cocktails, adding to the evening's celebration of Mexican flavours and

culture.

Commenting on the occasion, Ruchira Jaitly, Chief Marketing Officer, Diageo India, said:
“Day of the Dead is a beautiful expression of how love and memory transcend time,
connecting us with those who came before us. This belief lies at the heart of Don Julio’s ‘Por
Amor’ philosophy. Through art, music and cultural storytelling, we wanted to bring Indian
audiences closer to this cherished Mexican tradition, capturing its spirit in Mumbai and
honouring the enduring bonds that connect us across generations.”

With its 2026 edition, Don Julio continues to build Dia de Muertos into an anticipated annual
cultural celebration in India, bringing Mexican heritage and Indian audiences together through
the universal language of love—Por Amor.

About Diageo India:

Diageo India is among India’s leading beverage alcohol (alcobev) companies with an
outstanding portfolio of premium brands. A subsidiary of Diageo Plc,, it is listed in India on
both the National Stock Exchange (NSE) and Bombay Stock Exchange (BSE) as United Spirits
Limited (USL). Headquartered in Bengaluru, Diageo India has one of the largest
manufacturing footprints in alcobev with 35 facilities across India. It manufactures, sells, and
distributes Johnnie Walker, McDowell's Nol, Black Dog, Black & White, Antiquity, Signature, The
Singleton, Royal Challenge, Smirnoff, Greater Than, Don Julio, Tanqueray, Godawan, among
others, bringing together global expertise and local pride to deliver innovative, world-class
products and experiences to consumers. With a strong focus on driving a positive impact on
society, Diageo India has been working on collective action to improve livelihoods,
championing Grain to Glass sustainability, responsible consumption and nurturing the
alcobev ecosystem, to contribute to India’s growth agenda.

For more information about Diageo Indig, our people, our brands, and our performance, visit

us at www.diageoindia.com.

Visit Diageo’s global responsible drinking resource, http://www.DRINKiQ.com , for information,

initiatives, and ways to share best practices.
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